
Logo

The logo can be a word mark, a shape mark or a combination of both. The

word mark represents a fixed text notation and typography. In addition to print

and internet use you should also consider the usability of the logo for other

media like promotional gifts or product marking. In that case the use of logo

variations is recommended. Such as a black or white logo, a diapositive version

(reversed colors) and usage in full-color or separate PANTONE® colors.



Color palette

The consistent use of a limited number of colors contributes to brand

awareness. Subconsciously, every persons attributes psychological

characteristics to a specific color. The color palette as shown underneath is

based upon those characteristics. The characteristics remain unchanged, even

when using shades of the original color.





A consistent use of a limited number of font types helps organizations to

communicate unambiguously. The primary font Avenir is often used in printed

matter such as brochures, leaflets and posters. Usually this font type is not

freely available but can be purchased under licence. The secondary open font

type Arial (freely available) is mostly used for office-related documents such as

correspondence, e-mail traffic and presentations.

Typography




